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ABOUT THE INSTITUTE OF MEDIA MONITORING


For over a decade, IMM has been providing its clients with a comprehensive range of services that give them a clear picture and understanding of their media image. The results of media monitoring are used in the constant evaluation of the efficiency of public relations efforts. Many companies and institutions from the Polish market have already appreciated the professional media monitoring provided by the highly specialized company that the Institute is.
The core activities of the Institute are searching for, analyzing and archiving media coverage. The results of this monitoring constitute a foundation for more complex products. Many customers benefit from tailor - made information services, media analysis and media image reports. 
Several dozen documents of this kind are prepared on a monthly basis. Usually, they are used to create new communication and public relations strategies or modify existing ones. Most companies and institutions operating on the Polish market notice the need to stay informed about what appears in the media on the subject of their or their competitor's actions. However, many are still discovering and realizing the key importance of a full and instant access to this information.
The history of the IMM
The Institute of Media Monitoring was founded in 2000 and to this day remains the leader in the media monitoring industry in Poland. In the beginning of its operation, it offered modern television monitoring services, which quickly achieved the clients' recognition. In the middle of 2000, the services range was extended by press, radio and Internet monitoring.
Already in 2002, IMM joined the prestigious FIBEP organization (Federation Internationale des Bureaux d'Extraits de Presse). Seated in Paris, the institution has been operating since 1953 and it includes over 90 companies from 42 countries that account for ca. 80% of the international media monitoring industry. The membership in this distinguished organization is a proof and a crowning of IMM's achievements.

In 2003, the developing needs of the media monitoring market prompted IMM to open seventeen local offices in Poland's largest cities. This made it possible to obtain information from regional papers as soon as they were published. In the same year, IMM took over one of its competitors - Horabik & Media. Currently, media monitoring is carried out in Warsaw and in 19 regional offices.
In 2008, IMM invested in a Romanian company mediaTRUST Romania (MTR), gradually increasing its capital commitment to 99% of the shares.

Foreign cooperation rendered possible by the partnership in FIBEP, granted IMM and its clients the access to media transmissions from the entire world. Constant relations with other FIBEP members enable direct contact with the latest IT solutions and the industry's state-of-the-art products and services.

Since 2010, IMM offers the possibility to order monitoring covering media from Central and Eastern Europe (CEE). 
In the last two years, the Institute of Media Monitoring, as the only company in the industry, has twice been awarded (in 2009 and 2010 charts) with the prestigious title of "Forbes Diamond", given to the Polish companies that increase their worth at the fastest pace.

In numbers
Currently, there are over 200 people working in the IMM Group.
The scope of the Institute's permanent monitoring encompasses over 900 press titles, 33 television channels, selected broadcasts from 62 radio stations and the resources of the Polish Internet (nearly 3200 websites).
Extracurricular activity
Since 2001, IMM has been making an effort, simultaneously to its statutory activities, to popularize the knowledge about modern media monitoring and varied possibilities of data analysis. IMM has started cooperation with universities and institutions that offer studies or training in that field. Experts from IMM lecture at the Postgraduate Studies in Public Relations of the Institute of Applied Social Sciences and at the Warsaw School of Economics (SGH), as well as at other institutions of higher education.
After two years of operation, the Institute created its own CSR (Corporate Social Responsibility) strategy  and from that moment on, it has been consistent in its responsible business policy.
IMM supports non-profit organizations - for years it has remained a strategic partner for the Responsible Business Forum, which promotes ethics in business, as well as for the Polish Humanitarian Action. It also supports the actions of The Friends of Integration Association, Anna Dymna's "Against the Odds" Foundation, Amnesty International, SOS Children's Villages and other organizations.
In 2003 the Institute organized the first edition of its "PRactice abroad" contest, in the scope of which PR students create communication strategies for selected non-profit institutions. The contest takes place every year and up until 2010 seven editions have been organized, which enabled 21 finalists to do several-week-long internships in prestigious PR agencies in Western Europe.

In August 2004, IMM launched a website concerned with public relations issues, PRoto (www.proto.pl). The site is an interactive platform where PR experts, both practitioners and researchers can exchange their thoughts and opinions, which aims to facilitate their daily work.
