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Press Release 

April 23rd, 2007  

 
Nearly 90 students from all over Poland have taken their chance by sending their projects of 
communication strategy for WWF Poland to the "PRactise abroad” competition. Seventeen 
authors of best entries have qualified for the 2nd stage of the contest.  

The first stage of public relations competition ”PRactise abroad” is over! It began early in February and 
attracted a record high number of applicants. At this stage students were to design a 3-page project of 
communication strategy regarding one of three issues connected with WWF Poland. 

The jury evaluated 87 projects of strategy for WWF Poland. The high number of entries indicates that the 
issue of public relations, as well as the opportunity of undergoing a training abroad is getting more and more 
popular with students. Majority of applications were submitted by representatives of the following 
universities: the University of Warsaw – 15, the Jagiellonian University – 13, the University of Wroc
aw – 8, 
the University of 	ód�  – 6, the Academy of Economics in Pozna�  – 5, Warsaw's School of Economics – 5. 
 
The jury, having familiarized themselves with the applications, selected 17 students, who thereby got 
through to the 2nd stage of the competition. The authors of the best projects are: Anna Biernat, Zbigniew 
Cicho� , Micha
 Danielewicz, Anna Dziedzic, Julia Jasi� ska, Micha
 Kaczmarski, Monika Kiertowicz, 
Magdalena Knefel, Micha
 Krystya� czuk, Jacek Lipski, Wioleta Lisiecka, Monika Pabija� ska, Agnieszka 
Pietrzak, Karolina Szul� cka, Aneta Uranek, Barbara Wasyl, Magdalena Ziaja.  
 
We are glad to see that young people in our country find our activity important, and that so many students 
have decided to take part in the PRactice abroad competition – Magdalena Dul, head of communications 
department at WWF Polska and juror of the contest comments on this year’s competition projects. – The 
thorough analysis of the projects has shown us that the contestants have put a lot of effort, time and heart in 
designing the strategies. The winners especially impressed us by understanding what the idea behind the 
foundation is.   
 
In the second stage of the contest, the 17 contestants will map out comprehensive communications strategies. 
6 finalists will be invited to present their projects in front of the jury panel. The „PRactise abroad” 
competition is due to end in June 2007. The best ones will win three traineeships in Europe’s offices of 
Fleishman-Hillard PR agency in London, Brussels and Munich. The winners will also get three MS Office 
2007 packages, founded by Microsoft as well as a money prize provided by the organizer of the competition, 
IMM. Centralwings airlines covers the cost of flight to the place of destination for the main prize winner. 

IMM’s project is carried out under the auspices of the Polish Association of Public Relations and ICCO. The 
undertaking’s partners are: GRAF, AIESEC, AEGEE Gda� sk, AEGEE Kraków, AEGEE Lublin, AEGEE 
Pozna� , AEGEE Warszawa, AEGEE Wroc
aw, AEGEE Zielona Góra. The project is carried out under 
media patronage of: Radio PiN, Press, PRoto.pl, Dlaczego, Semestr, Eurostudent, Motyw, Gazeta Studencka, 
and wortals: Kariera and Praktyki Sta� e Rekrutacja. 

 
 More information on the project is available at www.instytut.com.pl/konkurs 

The first edition of a competition “PRactise abroad” was held in the academic year of 2003/2004. The competition task 
consisted in working out a communication strategy for one of the programs implemented by the Polish Humanitarian 
Organization. Second edition of the competition took place in 2005 with the Foundation of Social Communication as 
social partner. The third edition of the competition in 2006 in cooperation with Amnesty International promoted human 
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rights campaign. So far the winners of “PRactise abroad” competition have gone for traineeships to Berlin, Brussels, 
Dublin, Munich, Milan and London. The  IMM undertaking has been awarded in the Responsible Business Forum's 
report "Responsible Business in Poland in 2005. 100 good examples”. 

The Institute of Media Monitoring monitors about 800 press titles, TV and radio stations, as well as Polish Internet 
resources. The Institute of Media Monitoring is a member of FIBEP – the elite association of over 80 media monitoring 
companies of dozens of countries around the world. Since 2002, the Institute of Media Monitoring has been supporting 
the Corporate Governance Forum,  and since 2004 has been a partner of a students organization AIESEC. 
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