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Press release

Warsaw, 26 March 2009
aktykuj za granica

The first stage of PRaktykuj za granicg, a public relations contest has come to an end. 190
students interested in social communications and PRave enrolled for the 6th edition of the
competition. The largest number of applications wes sent by Warsaw University and
Wroctaw University undergraduates. The two have owutistanced Jagiellonian University and
Warsaw School of Economics. Prizes to be won aret@mnships in London and Brussels at
Fleishman-Hillard, Hill&Knowlton and LEWIS PR.

The first stage oPRaktykuj za granig a public relations contest has come to an &t challenge the
participants are to face is to submit a projectepajiscussing one of the three topics which can be
found at www.instytut.com.pl/zadania200®eadline is April, 3rd.

It is six years already th&Raktykuj za granichas been catching attention of talented, ambitstudents,
who are thinking of a career in the public relasidgmdustry. This year it is Warsaw University andodfaw
University the students of which have shown thegdat interest in the competition. Slightly fewer
applications have been sent from Jagiellonian Usitye and Warsaw School of Economics. What is
interesting, among the top ten universities whegeasentatives will take part in the contest therenly
one non-public college — Szkota WWsga Psychologii Spotecznej (Higher School of Soemfchology) and
two universities of economic (see: Chart 1).

Chart 1. Universities which have the most contestamthe 6th edition dPRaktykuj za granic

Uniwersytet Warszawski 34

Uniwersytet Wroctawski 30
Uniwersytet Jagiellonski 14
Szkota Gtéwna Handlowa 11
Uniwersytet Gdanski 8
Uniwersytet £6dzki 7
Uniwersytet Slaski 6
Uniwersytet Ekonomiczny we Wroctawiu 6
Szkota Wyzsza Psychologii Spotecznej 5

Katolicki Uniwersytet Lubelski 5
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Instytut Monitorowania Mediéw monitoruje ponad 98€utéw prasowych, 85 stacji telewizyjnych i radymiv orak
prawie 2000 serwisOw internetowych. Instytut Momiteania Mediow jest cztionkiem FIBEP — elitarnej anigacji
zrzeszajcej 91 firm monitorujcych media z 41 krajow. Od 2002 r. IMM wspiera &is¢é Forum
Odpowiedzialnego Biznesu.



To compete in the second stage are fifteen studembsput forward the most interesting concepts
of a new communications strategy of Gslebased Hospice Fund. Submitted projects will be
evaluated by the jury made up dEerald Abramczyk, strategic communications spestialPiotr
Czarnowski, president of First PR agency, dr Jadékrchala, linguist of Silesian University, Anna
Sanowska, IMM’s PR director and Piotr Ktawsief the Hospice Fund’s press office.

Authors of the fifteen selected projects will preppéull communications strategies of the maximurtumae

15 pages. Deadline is May 6th. Then, creators e@ktven best-evaluated projects will advance tditlaé
The task in this final stage is a multimedia présgon. The jury will evaluate the finalists’ commiaation
skills, particularly the style of presenting idefisency and persuasiveness. On May 27th, 2009 saifnine
winners will be announced. To be won are foreigerimships at reputable PR firms. First prize wirwgr
intern at Fleishman-Hillard’s London office, secoadd third prize winners will have a chance to gain
professional experience at Hill&Knowlton in Brusseind LEWIS PR in London. The winners will also be
awarded annual subscriptions to ,Brief” magazine.

The contest is supported by: PRoto.pl., Gazetae®ittldh, Brief.pl, Kariera.com.pl, Korba.pl, Dlastatiepl
and Radio Kampus.

For more information on the contest see: http://www.instytut.com.pl/harmonogram2Q09
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